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RAN-2008060404050001
M.Com. (Semester-IV) Examination March - 2026

Retail Management-XI

 [ Total Marks: 50

k|Q“p : / Instructions

(1) D‘fp¡¼s v$ip®h¡g rhNsp¡ DÑfhlu ‘f Ahíe gMhu.
 Fill up strictly the above details on your answer book.

Seat No.:

Student’s Signature

â-1.  V|$»L$dp» S>hpb :   10

 1) R|>V$L$ h¡‘pfu dpg“u ìep¿ep Ap‘p¡.

 2) Mfuv$u“p L$pe®“¡ Akf L$fsp L$p¡C‘Z b¡ ‘qfbmp¡ S>Zphp¡.

 3) h¡‘pfu“u c|rdL$p iy» R$¡?

 4) ä¡ÞQpBT]N“u ìep¿ep Ap‘p¡.

 5) dQ£ÞX$pBT A¡k¡V®$d¡ÞV$ àgpr“»N iy» R$¡?

â-2.  qfV¡$g dQ£ÞX$pBrTN“u rhcph“p A“¡ DÐ¾$p»rs kdÅhp¡. h¡‘pfu dpg“p rkÙp»sp¡“u rhNshpf 14 

QQp® L$fp¡.

A’hp

â-2.  R|>V$L$ k»õ’pAp¡dp» Mfuv$v$pfp¡ A“¡ h¡‘pfuAp¡“u c|rdL$pAp¡ A“¡ S>hpbv$pfuAp¡ kdÅhp¡. 14

â-3.  âÐen rhv$¡iu fp¡L$pZ (A¡aX$uApC) “u rhcph“p kdÅhp¡ A“¡ cpfsue R|>V$L$ h¡‘pfdp»  14 

A¡aX$uApC“u S>ê$qfeps A»N¡ QQp® L$fp¡.

A’hp

â-3.  qfV$¡g rhõsfZ“u ‘Ùrs sfuL$¡ ä¡ÞQpBT]N“u QQp® L$fp¡, s¡“p âL$pfp¡, apev$p A“¡ N¡fapev$p  14 

kdÅhp¡.

â-4.  V|$»L$u “p¢^p¡ gMp¡. (L$p¡C‘Z b¡)   12

 1) Q¡B“ õV$p¡k® dpV$¡ Mfuv$u.

 2) Ap»sffpóV²$ue ä¡ÞQpBT]N Öíe.

 3) h¡‘pfu dpg“p Apep¡S>““p sb½$pAp¡.

 4) fp¡L$pZ ‘f Ly$g dprS>®“ hmsf (GMROI).

*RAN-2008060404050001*
R A N - 2 0 0 8 0 6 0 4 0 4 0 5 0 0 0 1

P5230



RAN-2008060404050001 ] [ 2 ] [ 30 ] P
5
2
3
0

ENGLISH VERSION

Q-1.  Answer in brief:   10

 1) Define retail merchandising.

 2) State any two factors affecting the buying function.

 3) What is the role of a merchandiser?

 4) Define franchising.

 5) What is merchandise assortment planning?

Q-2.  Explain the concept and evolution of retail merchandising. Discuss the  14 

principles of merchandising in detail.

OR

Q-2.  Explain the roles and responsibilities of buyers and merchandisers in retail 14 

organizations.

Q-3.  Explain the concept of Foreign Direct Investment (FDI) and discuss the need 14 

for FDI in Indian retail.

OR

Q-3.  Discuss franchising as a method of retail expansion, explaining its types,  14 

advantages, and disadvantages.

Q-4.  Write Short Notes (Any Two)   12

 1) Buying for chain stores.

 2) International franchising scene.

 3) Stages of merchandise planning.

 4) Gross Margin Return on Investment (GMROI).


